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Welcome!

THE MAGAZINE SUBSCRIPTIONS
CONFERENCE is the event for
anyone involved in subscription
marketing. As pressures at retail
grow more intense, publishers
increasingly look to subscription
marketing for better and more
profitable results.

This event provides a much needed
opportunity to update yourself on
the latest skills and techniques
designed to help you grow your
business.

Come and share best practice with
other publishers, benchmark your
work and develop strategies for your
company.

The event will incorporate the
popular masterclasses, which will
offer you the opportunity to listen to
experienced industry figures share
their knowledge on their specialist
areas through a mix of case studies,
theory and practical tips.

THE MAGAZINE SUBSCRIPTIONS
AWARDS

The event will take place on the
evening of Thursday 10 November at a
black tie dinner and ceremony in the
ballroom at Grosvenor House Hotel.
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Learn...
Debate...
Be Inspired...

Your day plan

8.15 Registration and coffee
9.00 Welcome and introductio

9.05 Keynote Address - Peter Phippen, managing director, BBC Magazines

Masterclasses - ‘A’ Stream
A1 Creative that works!

coffee

Masterclasses — ‘B’ Stream
B1 Acquisition essentials

A2 Gift subscriptions A3 The future of E-Media

B2 International B3 What's next
opportunities for postal delivery?

Masterclasses - ‘C’ Stream
C1 Renewals C2 How to win C3 Putting the customer
uncovered budgets and influence at the centre

senior management

12.40 Drinks reception and lunch

Parallel sessions choose D1 or D2

D1 2.15-3.20 D2 2.15-3.50
Interactive session with live voting  Specialist session for b2b publishers
D1 3.20-3.50
Subscription marketing trends
3.50-4.20 Networking and coffee

4.20-5.00 Visions from above
5.00 Conference close
7.00 Pre-dinner drinks reception

7.45 Black tie awards dinner and ceremony

_creative that works!

_gift subscriptions

10 November 2005

Peter Phippen

Peter Phippen was appointed
managing director, BBC Magazines,
in July 2001, the third largest
consumer magazine publisher in the
UK. Phippen is responsible for all BBC
Magazines' titles in the UK

and for the global expansion

of the business.

Phippen is also chairman of Galleon Cl,
Frontline, Origin Publishing, BBC
Haymarket Exhibitions, as well as
director of Worldwide Media —

a joint venture in India. He is also

a director of the PPA, the NRS,

and a past treasurer of FIPP (the

world magazines trade body).

Previously, Phippen was president
and chief executive officer of BBC
Worldwide Americas, Inc. a position
he took up in August 1998.

Before this, Phippen was managing
director of BBC Worldwide, the UK
region from June 1997.

Peter Phippen began his career in
1982 as a graduate trainee at IPC.



_the future of e-media

Rebecca Jennings

Rebecca Jennings _acquisition essentials
Jennings is a senior analyst at

Forrester Research with a specific

focus on media, marketing, and

retail. Her areas of focus include

traditional media online,

multichannel marketing strategies,

and new content business models.

_international opportunities

_what’s next for postal delivery?

_renewals uncovered

_how to win budgets
and influence senior management

_putting the customer at the centre

Patti Devine

Patti Devine is managing director of
consulting firm Devine & Company
and has more than 14 years'
experience in solving the marketing
challenges of companies large and
small. Her firm specialises in
customer retention, strategic
partnerships, and marketing project
management.

Before founding her company,
Devine worked for Time Warner,
where she successfully managed the
customer retention programme for
Time Magazine’s 4 million
subscribers for over three years.
Before Time Warner, Devine
worked at Elsevier Science and
Simba Information.

Devine holds an MBA from Fordham
University Graduate School of
Business and a BS in Business
Administration from Bryant College
in Smithfield. She also teaches in
the Graduate School of Business at
Fordham University.
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Names of attendees,

please continue on a separate sheet if necessary
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e orename urname ob title
o.rv.o’m_ F s Job titl SILVER

Miss Anne Other Subs manager V4
Parallel Sessions Any special . B .
(circle one in each stream) 3/ n‘_@w \g_un 7 dietary requirements <N©N.—.D1_Q3 7 Email Q33N®N3Q__.ﬁ°3

Title Forename Surname Job title BLUE SILVER
Parallel Sessions Any special Email
(circle one in each stream) A1A2 A3/B1B2B3/C1C2C3/D1D2 dietary requirements mai

Title Forename Surname Job title SILVER
Parallel Sessions Any special Email
(circle one in each stream) A1A2 A3/B1B2B3/C1C2C3/D1D2 dietary requirements mai

Title Forename Surname Job title SILVER
Parallel Sessions Any special Email
(circle one in each stream) A1A2 A3/B1B2B3/C1C2C3/D1D2 dietary requirements mai

Title Forename Surname Job title SILVER
Parallel Sessions Any special Email
(circle one in each stream) A1A2 A3/B1B2B3/C1C2C3/D1D2 dietary requirements mal

Title Forename Surname Job title SILVER
Parallel Sessions Any special f
(circle one in each stream) A1A2A3/B1B2B3/C1C2C3/D1D2 7 a_mwm% requirements 7 Email

Title Forename Surname Job title SILVER
Parallel Sessions Any special Email
(circle one in each stream) A1A2 A3/B1B2B3/C1C2C3/D1D2 dietary requirements mai

Title Forename Surname Job title SILVER
Parallel Sessions Any special .
(Grdle one in each streamy A1 A2 A3/B1B2B3/C1C2C3/D1D2 7 %Mm% fequirements 7 Email

Title Forename Surname Job title SILVER
Parallel Sessions Any special Email
(circle each in each stream) A1A2 A3/B1B2B3/C1C2C3/D1D2 dietary requirements mai

Title Forename Surname Job title SILVER
Parallel Sessions Any special il
(circle each in each stream) A1A2 A3/B1B2B3/C1C2C3/D1D2 dietary requirements Emai

Title Forename Surname Job title SILVER
parallel Sessions A1A2A3/B1B2B3/C1C2C3/D1D2 7 Any spedial 7 Email

(circle one in each stream)

dietary requirements




